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深圳朗特智能控制股份有限公司 

投资者关系管理制度 

 

第一章  总则 
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ῇ  ȁ ᴆ ȇῈ Ȉ ῏
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ȁԅ ῒ῏ Ȃ Ғֲ ̆ Ḡ ᵬ

Ғֲ Ȃ Ԋᴆ ῒז Ṝ Ὲ̆
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第四章  投资者接待和推广 
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̂҈̃ ᴇṿ№ ȁ ᴆҬҌᶏ Ὲ

Ḥ ̆ Ὲ Ḥ ̕ 

̂ ̃ ᴇṿ№ ȁ ᴆҬ ≠ ᴇ ̆

̆Ҍᶏ Һ ȁ ӎԊ ̕ 

̂ԓ̃ ᴇṿ№ ȁ ᴆ ᶏ ╠ ᴪῈ  ̕

̂Έ̃ ᴋȂ 

ᶫ ᶫ Ẋ ᴍ Ὲ̆ ̆
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҈ ԋ  Ὲ ҍ ֜ ̆ Ạ ῏ ȂῈ

҉ ȁ ȁ ᶫ ̂ ̃ ᴆ Ḡ Ȃ 

҈ ҈  Ὲ ҙ ᴪȁ№ ᴪ ȁ ῏ ꜚ
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ꜚ Ҋῤץ ̔ 
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’ ԑꜚ ῏Ḥ Ȃ 

Ὲ ԑꜚ Ḥ ᾟ№ȁ ῀ȁ

№ ȁ Ȃ ԍ ΐ ̆Ὲ ⱴץ
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Ὲ ԑꜚ ℮ Ḥ ҹҌ ף Ḥ
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 Ὲ Ὲ ᴰ Ḥ Ҥ ̆

ץ̆ Ὲ Ḥ Ȃ 

Ὲ Ҋץ Ὲ ᴰ Ḥ ῏Ὲ Ⱳ ֲ

֜ ├ ̆ Ԋᴪ ӥ ץ̔

қ ᴪȁ ᴪȁ֟ ᴪ̕Ὲ׃ ῏ҩֲ ᵣ ̕

ᵣ ̕Ὲ ̂ Ὲ ̃ ȁῤ ℮ ȁ ȁ Ḥȁ

ӥץ̕ ҍ ӥץ̕ ҍ ├№

̕Ὲ ῒז ᴰȁ ̕ ├֜ ῒז

Ȃ 

Ὲ ԊᴪⱲῈ қȁ └ֲȁ Ԋȁ Ԋȁ ֲ

ȁ ȁ ȁ Ḥ ᵣ Ḥ ῏ ȁ ץ̆

Ὲ Ὲ Ḥ Ȃ 

ԓ  Ὲ ῏ ꜚҬ Ὲ Ḥ Ὲ̆

├֜ Ḥ ᵣ Ὲ ̆ ῒז

Ȃ 

Έ  Ὲ Ԋȁ Ԋȁ ֲ ȁῒףז Ὲ ֲ ῏

Ḥ ӈⱵֲ └ ̆ ᴋȂ 

 

第五章  附则 

҂  └ Ԋ ̆ Ҭ ᴪȁ ├֜ ῏
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